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A Welcome to Our 1ST CLASS Print Subscribers, Worldwide   
WITH THIS ISSUE, WE WELCOME OUR FIRST-EVER INTERNATIONAL PRINT MAILING

World , as in Communities of the World. 
It’s a word we take quite seriously 

here at Creative COW. It’s why from our very �rst 
issue in 2006, we have made every e�ort to insure 
that our digital version is available without regis-
tering or any other restrictions that would hamper 
our international readers from conveniently bene-
�tting from the stories and articles in it.

But from the day we began publishing, we 
have been hearing from our international mem-
bers that they would like to get the magazine in 
print. We regularly get comments like: “Thank you 
for the digital edition but I love the stories you guys 
print. Can’t you make the print magazine available 
to COW members outside the USA?”

HONORING INTERNATIONAL REQUESTS:
A 1ST-CLASS MAGAZINE DESERVES 1ST-CLASS DELIVERY

Many international COW members have said that 
they’d be willing to pay the freight to get the COW 
magazine in print. And as more and more people 
asked, we thought about how to do it. Recently, we 
thought of a way to create a tenable solution.

As we began to explore the idea, the concept 
became clear: a �rst-class magazine deserves �rst-
class service. The idea came as Tim Wilson and I 
sat talking about this phenomenon of internation-
al print requests. I asked Tim, “What do you think 
about o�ering �rst class mail subscriptions to our 
subscribers — both inside the USA and around the 
world? It gives us a way to make sure that most of 
them will get there as quickly as possible, and we 
don’t have to worry about great numbers getting 
lost due to low priority mailing.” Tim loved the 
idea. So did Kathlyn.

We talked to our printer and to the team in 
their mail service, and shortly thereafter, we rolled 
out a test of the idea. In a few days, we had hun-
dreds of subscribers.

In typical COW fashion, we didn’t want to 
leave out our international readers by setting the 

subscription price too high. So we set a price point 
that helps cover the cost. Our international mem-
bers are a big part of the reason for the COW’s in-
credible success, and so it was important to us to 
o�er the magazine at a cost that could be borne by 
a large percentage of them.

International COW members seem to like the 
idea that they can now have their very own print 
version of Creative COW Magazine — in their stu-
dio or on their desk, worldwide. First-class.

Our international print subscribership is quick-
ly growing. We’d like to thank our international 
members. You are truly appreciated and it is why 
we work hard to regularly include your stories in 
this magazine.

USA BULK-MAIL TURNS INTO BULLET-TRAIN:
A 1ST-CLASS MAGAZINE DESERVES 1ST-CLASS DELIVERY

Does our subscription program leave out the USA? 
No, as many of our members have asked for fast-
er delivery, as the digital edition often shows up 
weeks before they get their magazine in the mail. 
Being a newer magazine, we are forced to send it 
to our USA members by bulk mail.

If you want to join our upgraded �rst-class mail 
program, you can now get your magazines deliv-
ered in just days —  �rst-class.

It seems that many of you in the USA like the 
idea of not having to wait for bulk-mail delivery, 
as the number of our USA addresses upgrading to 
�rst-class accounts is rapidly growing.

As we head into our fourth year of bringing 
you stories and features that you won’t �nd in oth-
er magazines in our industry, we’d like to ask you 
a question: doesn’t a �rst-class magazine, deserve 
�rst-class delivery? Doesn’t your magazine?

If you agree, www.creativecowmagazine.net 
is where you can upgrade your own subscription. 
And to our �rst international print readers, wel -
come, it is truly an honor to have you with us.
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Unifying all your video sources and cameras has 
never been easy — until now. The AJ-HPM200 
P2 Mobile is the key workfl ow tool on any production 
because its HD-SDI connectivity lets you record from 
any camera or device in 10-bit, 4:2:2 independent 
frame AVC-Intra100 or DVCPRO HD/50/25 and, 
simultaneously* in long GOP AVCCAM.** So no 
matter how many sources you have, you can 
bring them all into one portable unit.

With the new HPM200, you can play P2 and 
AVCCAM footage, as well as full frame rate P2 
playback from a disk drive. You can also archive 

master-quality footage and FTP low bit rate 
AVCCAM dailies without ever leaving the set. 

With the most diverse I/O connectivity of 
any recorder/player and a bevy of features, like 
e-SATA and GigE interfaces, split-screen editing, 
six P2 slots for long record times and full 
cross-conversion capabilities, it’s easier to list 
what the HPM200 doesn’t do. The P2 Mobile
won’t deliver craft services, but it just might 
save you from running into overtime.

Learn more at www.panasonic.com/broadcast. 

connect 
the shots

consolidate your acquisition options. sacrifi ce none.
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  *With optional AJ-YCX250G codec board  
**Panasonic markets its professional AVCHD products under the AVCCAM brand name
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